




Allied achieves festive 
sales growth

Clipper Marine 
doubles sales in 2010

Home Flooring Solutions on a roll in 2010

Denby brings Lapland to Derby … and much of the UK
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Allied Carpets continued to buck 

industry trends with like-for-like 

flooring sales in November and 

December tracking significantly 

ahead of 2009 comparatives.

With a number of new product 

ranges ready for 2011, the 

business is gearing up for what 

is likely to be an extremely 

challenging year for the sector.

Clipper Marine closed 2010 with 

a 100% increase in turnover 

and returned to profitability. This 

growth has largely been driven by 

the increase in Clipper’s breadth 

of product offering and the 

improvement in market sentiment. 

Whilst trading continues to be 

challenging, it is clear that the 

business is well placed to exploit 

the recovery that is now being 

experienced.

 

Clipper’s sales at the London 

International Boat Show in January 

2011 were in line with earlier 

years. This was anticipated as the 

show was a much smaller event 

this year. The London show has 

been somewhat overshadowed by 

the attention that is being given to 

the inaugural Liverpool Boat Show; 

this event has received substantial 

European Regeneration Fund 

grants. Clipper Marine is set to be 

the largest exhibitor at the show, 

exhibiting no less than 11 boats.

Home Flooring Solutions (HFS), Hilco’s flooring 

insurance claim inspections and fulfilment business 

enjoyed a busy end to the year as insurance claims 

surged in the last quarter, largely due to adverse 

weather conditions across the UK.

Denby’s Christmas Grotto and Winter Snowland got 

off to a chilly start when the arrival of artificial snow 

machines coincided with one of the largest snowfalls 

ever seen in Derbyshire. Fortunately the inclement 

weather did not deter customers and Denby’s retail and 

online stores both enjoyed a record December.

Before Christmas, the Craft Centre within the factory 

was converted into a Creepy Crypt for Halloween as 

part of a programme of customer events that has 

run throughout the year. These events have proved 

extremely successful in boosting visitor numbers to 

Whilst the end of year surge was principally due to the 

weather, overall volumes are set to increase in 2011 

following the company’s success in securing new 

insurance contracts during 2010.

HFS was also pleased to announce the appointment of 

Moony Victoire-Nijjar to the position of Chief Financial 

Officer in November. Moony is a highly experienced 

CFO and will work closely with the rest of the HFS 

team to grow the business during 2011 and beyond.

As well as tendering for new insurance contracts, the 

HFS team are actively working on diversifying the 

business into other areas and are due to launch a 

number of significant new projects this year.

Denby’s award winning Visitor 

Centre and will be expanded on in 

2011.

The business has continued 

to trade strongly in spite of 

challenging market conditions. 

This robust performance has 

been driven by well received new 

product ranges, most notably Halo, 

a new stoneware pattern made in 

the Denby factory in Derbyshire. 

In addition, the company has successfully entered the 

cookware market with its own brand Cookshop range, 

worth in excess of £2.5 million in its first full year.

Looking forward to the year ahead, there is plenty of 

new product development in the pipeline with the new 

Praline pattern and the Monsoon Cosmic range both 

due to launch worldwide in Spring 2011 and further 

ranges being developed for roll out later in the year.

Denby enters 2011 well placed to build on the solid 

performance achieved in 2010.
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Allied Carpets www.alliedcarpets.com 08000 932 932

Burleigh www.burleigh.co.uk 01782 577866

Clipper Marine www.clippermarine.co.uk 020 7054 7880

Denby www.denby.co.uk 01773 740 899

Habitat www.habitat.co.uk 0844 499 1111

Hilco UK www.hilcouk.com 020 7317 2050

Hilco Deutschland www.hilcodeutschland.com +49 211 5403 9627

HFS www.homeflooringsolutions.co.uk 01689 895 895

MIG www.m-i-g.com 01565 653 000

Park www.parkltd.co.uk

Twice2much www.twice2much.com 0844 225 2090

Hilco Industrial and Hilco Real 
Estate, through EAI Capital (an 
affiliate of Hilco), along with Counsel 
RB Capital, have provided US $4 
million of debtor-in-possession 
financing to Emivest Aerospace, 
manufacturer of the SJ30, the world’s 
fastest, longest-range and highest-
flying light jet. The loan will be used to 
work towards a going-concern sale.

Hilco Real Estate was engaged  
as exclusive real estate advisor in 
the bankruptcy of Claim Jumper, 
a restaurant chain with 44 leased 
locations. HRE secured lease savings 

and other benefits which increased the 
value to Creditors of the bankruptcy 
sale from US $26 million to a winning 
bid of US $48.3 million.

Hilco Appraisal Services has 
recently completed several very large, 
multinational valuations. An appraisal 
of one of North America’s largest 
book, music and video retailers 
encompassed nearly US $1 billion of 
inventory within hundreds of stores.
HAS has also completed a purchase 
price allocation valuation for a major 
independent brewer with facilities in 
North America.

Hilco Merchant Resources, along 
with joint venture partner, SB Capital 
Group, recently closed 36 Lacks Home 
Furnishings stores located throughout 
Texas.

Hilco Enterprise Valuation 
Services, a unit of Hilco Appraisal 
Services, worked with the attorneys 
who represented the Unsecured 
Creditors of a leading modular 
housing company to provide certain 
valuation and expert witness services 
in assessing the damages arising from 
the improper assignment of debt by 
the agent for the Secured Creditors to 

a private equity group.

SD Retail Consulting is fortunate 
to have been joined by Simon Blower, 
a seasoned Retail Director with 
experience in many retailing formats 
and sectors, including food, non-food, 
high street, out-of-town, pure-play 
eCommerce and multichannel.

Recently completed assignments 
include a nine month assignment for 
George, a division of Walmart/ASDA 
wherein SDR assisted in strategy, 
design and development of their new 
global operating model.
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NEWS FROM ACROSS THE POND

The Cow Creamer, Burleigh pottery’s 
popular bovinoid milk receptacle, is a 
perennial favourite on England’s more 
discerning tea tables thanks to it being 
stocked in stores such as Harrods, Fortnum 
& Mason and John Lewis for decades.

However, under Hilco’s tutelage the 
Burleigh Cow Creamer has been enjoying 
a new lease of life and has been spotted 
enjoying some quality time in exotic 
locations throughout the world and rubbing 
shoulders with the stars.

#1 in an occasional series

Mrs Foster introduces the Cow Creamer to Gavin 
Henson – but did the rugby star’s tan rub off on them?

Twice2much helping to 
address public sector 
efficiency drive

Twice2much Africa wins 
DB Schenker contract

Thomas Cook signs up 
for further reviews

‘Second pass’ reviews 
show up competitors

Following the delivery of a 

masterclass on Recovery Auditing 

at the recent Public Sector 

Procurement Day, Twice2much 

has signed up Hereford Council 

and Whipps Cross Hospital as its 

first public sector clients. The event 

generated considerable interest 

which Twice2much is focusing on 

converting into more appointments.

The new Twice2much office in 

Cape Town, South Africa has been 

appointed to conduct an Accounts 

Payable review for DB Schenker, 

one of the world’s leading transport 

and logistics companies.

With a turnover of over €15 billion 

and locations in 130 countries, DB 

Schenker is a significant new client 

for Twice2much. 

Following the successful 

completion of initial reviews, 

Thomas Cook plc has extended 

the scope of Twice2much’s work 

to include all parts of the business, 

including travel agents, the airline 

and subsidiaries.

Thomas Cook is one of the world’s 

leading leisure travel groups with 

sales of over £9.3 billion.

Twice2much has consistently 

proved that it can identify and 

recover more ‘lost profits’ than its 

competitors and this track record 

has led to a number of high profile 

‘second pass’ reviews.

Recent appointments include 

second pass reviews on duplicate 

payments and unclaimed VAT for 

retailers Argos and Next.


